
UNDERMINES CHILDREN’S HEALTHY DEVELOPMENT 

MAKES IT HARDER TO BUILD RELATIONSHIPS WITH 
PEOPLE AND NATURE

HAS A NEGATIVE EFFECT ON PLAY

CONTRIBUTES TO BOREDOM 

LEADS TO NAGGING 

PROMOTES VIOLENT, SEXUALIZED, 
AND STEREOTYPED BEHAVIOR

What Do We Know About Children & Electronic Media?

Eighth Edition

Excessive screen time...
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Media and 
Young Children
ACTION GUIDE

This TRUCE Action Guide 
will help you:
Promote informed and responsible use of media.
Take action to reduce the harmful impact of media.

Eighth Edition



Help children develop thoughtful and responsible 
media viewing habits. 

Choose toys carefully.
[See the “TRUCE Toy and Play Action Guide.”]

Encourage and support children’s interests and 
skills beyond electronic media. 

Address racial, gender, and other
stereotypes promoted in media.
Children’s media often re!ects and promotes stereotypes that limit 
children’s ideas of whom they can be and how they understand and 
treat others.

Talk to children about media programs and 
characters (especially characters like Disney 
princesses, Hannah Montana, and Spiderman).

Create opportunities for discussion about violent, 
scary, or highly sexualized events. 
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What You Can Do
with Your Children



 A 2009 Nielson company* poll found that kids ages 
2-5 averaged more than 32 hours a week in front of 
TV screens, not counting time spent with other kinds
of media.

*http://blog.nielsen.com/nielsenwire/media_entertai
nment/tv-viewing-among-kids-at-an-eight-year-high/ 
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Did You Know?

Why Unplug
Your Babies?
The American Association of Pediatrics 
recommends NO screen time for children under the 
age of two. Thanks to a complaint !led by the 
Campaign for a Commercial--Free Childhood, the 
Federal Communication Commission issued a 
report stating there is no research to support the 
educational claims (that intelligence and speaking 
skills are improved) of baby media products such as 
Baby Einstein.
 
[For the full Baby Einstein story, see: 
www.commercialfreechildhood.org.]

For more information about babies, see the:
TRUCE Infant-Toddler Play, Toys & Media
Action Guide.

Exposure to 
Violence Leads
to Violence
By the time children are 18 years old, they will 
have witnessed an average of 200,000 acts of 
violence on television, including 40,000 murders.  
Violent toys, often tied to violent media, are 
commonly  marketed to young children. Movies 
with ratings for older children are often marketed 
with toys rated for younger children. Children 
exposed to violent programming at a young age 
are more likely to use aggression to solve 
problems. They are also more likely to be 
desensitized to the e"ects of violence, to see the 
world as a more dangerous place, and to crave 
more violence than children who are not exposed. 



TALKING WITH CHILDREN
ABOUT TV & OTHER MEDIA 
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(Adapted from Remote Control Childhood (Levin, 1998)
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Parents talk about media 
with other parents. 

Find out what your children are watching at other homes. 
Talk with neighbors, grandparents, teachers, childcare 
providers, and babysitters about how you like to handle 
media with your child.
Work out with other families about how you’ll deal with 
TV and other media when your children are at each 
other’s houses for play dates, birthday parties, etc.

Work with schools to 
develop curriculum that 
incorporates healthy play, 
media literacy, and conflict 
resolution and violence 
prevention programs.

Ask your schools to develop policies and educate parents 
about the problems created by media and how to 
respond to these problems. Ask the PTA to organize 
workshops and guest speaker events on this topic
for parents.

Promote school-wide activities that help create a 
community of aware parents and teachers.
Sponsor school events such as an after-school club, TV 
Turn-o! Week, Math Games Night, or a Violent Toy 
Trade-in.
Create a media resource library of books and other 
resources that will help parents use media wisely. To get 
started, use the Resources listed at the end of this guide.

Raise community 
awareness about the 
effects of media on
young children. 

Ask pediatricians and other health care professionals to 
become informed and advocate for this issue.  Ask if they 
would like to have TRUCE Guides in their waiting rooms.
Bring TRUCE Guides and other information to family and 
friends, libraries, schools, clinics, and events. 
Use facts about children and the media to spark 
conversation and advocacy with other adults. The “Fact 
Sheets” prepared by the Campaign for a Commercial-Free 
Childhood will help you. [See “Resources” below.] 
Work for change. Voice your concerns to TV stations, 
movie companies, toy manufacturers, store managers, 
and local newspapers. 

Go to the TRUCE website for additional information and resources.

What You Can Do
Beyond the Home



A Note to Teachers
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CREATE AN ENVIRONMENT THAT 
COUNTERACTS THE NEGATIVE EFFECTS 
OF MEDIA. 

Help children and parents understand and 
implement the suggestions listed in this Guide.
Find time every day to provide playtime. There is 
more and more pressure to eliminate imaginative 
play in favor of testing and standardized 
curriculum. As media undermines play, it is more 
important than ever for children to have time and 
support for creative play in school. 

Use discretion about when and how you use media 
in your classroom. Do not use videos for indoor 
recess or as a reward for good behavior. 
Keep your school commercial-free.  Do not let 
corporations (such as Disney, Petco, Papa Ginos) 
and their educational materials enter your 
classroom or curriculum. Remember that their free 
videos, posters, CDs, and other materials are 
usually a form of advertising. 

TAKE AN ACTIVE ROLE IN CREATING A 
PEACEFUL, COOPERATIVE CLASSROOM 
COMMUNITY THAT COUNTERACTS MANY 
OF THE ANTI-SOCIAL LESSONS TAUGHT 
ON THE SCREEN.

Help children be contributing members of the 
classroom with regular jobs and opportunities to help 
each other and solve problems together, and to voice 
their opinions and concerns. [Teaching Young Children 
in Violent Times—see Resources below—will help you 
with this.]
Work with families to help them create peaceful 
learning environments at home. For example, create 
kits with books and activities for families to borrow and 
use as alternatives to screen time. At parent/teacher 
meetings, discuss the e!ects of media on learning and 
how you can  work together on media issues.
Teach children how to resolve con"icts peacefully.
Help children understand and appreciate diversity. 
Promote cooperative games.

Electronic media reaches into early childhood and 
primary classrooms. As an early childhood expert, you 
can play a vital role in helping children and families 
deal with the media in children’s lives.
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Additional Information
& Resources

FILMS

BOOKS
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Additional Information
& Resources

ALLIANCE FOR CHILDHOOD
www.allianceforchildhood.org
Advocates for policies and practices that support children’s healthy development 
and play.  Published the new report, Crisis in the Kindergarten: Why Children 
Need to Play in School  [Available at the website].  

AMERICAN ACADEMY OF PEDIATRICS
www.aap.org
Prepares position statements and informational pamphlets for pediatricians and 
the public on media issues.

ALLIANCE FOR CHILDHOOD 
www.allianceforchildhood.org
Advocates for policies that support children’s healthy development and play. The 
website includes their published report, Crisis in the Kindergarten: Why Children 
Need to Play in School.

CAMPAIGN FOR A COMMERCIAL-FREE CHILDHOOD
www.commercialfreechildhood.org
A coalition of healthcare professionals, educators, parents, and activists whose 
mission is to reclaim childhood from corporate marketers. 

CHILDREN AND NATURE NETWORK
wwwchildrenandnature.org
Dedicated to building a movement to help children reconnect to nature.

CONSCIOUS AND CREATIVE PARENTING 
www.gerzon.com/coaching/parenting 
Supports parents who need help setting limits on media and dealing with con!ict.

EMPOWERED BY PLAY
www.empoweredbyplay.org
Helps families and teachers protect and promote imaginative play.

HEALTHY MEDIA CHOICES
www.Healthymediachoices.org
Helps parents, caregivers, and teachers develop their own media literacy. 

KAISER FAMILY FOUNDATION
www.k".org
Provides reports and research on children and families’ media use and more.

KIDS HEALTH
www.kidshealth.org/parent/positive   
Helpful information on media literacy and health.

MAYO CLINIC
www.mayoclinic.com/health/#tness/FL00030
Suggestions about #tness for kids: getting them o" the couch.
Media Education Foundation
www.mediaed.org 
Produces high quality media literacy #lms for educational purposes.

MEDIA LITERACY FOR YOU
www.Medialit4U.com  
Group of educators presenting workshops on media literacy. Provides helpful 
information for parents, teachers, and youth.

PBS PARENTS WEBSITE
www.pbs.org/parents/talkingwithkids/news 
www.pbs.org/parents/childrenandmedia/resources.html 
Helps parents understand, deal with, and talk to their children about the 
entertainment and news media they see.

SO SEXY SO SOON
www.sosexysosoon.com/blog   
Information on how to deal with the impact of media and marketing on young 
children through adolescents’ gender, social, emotional and sexual development.

POSITIVE GENDER ROLE MODELS
www.Pinkstinks.co.uk 
An organization promoting positive gender roles for girls.

WEBSITES & ORGANIZATIONS
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TRUCE IS A NATIONAL GROUP OF EDUCATORS 
deeply concerned about the impact of children’s 
entertainment and toys on their play and behavior.
  Our goal is to raise public awareness about the 
negative e"ects of violent, sexualized, and 
stereotyped toys and media on children, 
families, schools, and society.  We support 
parents and teachers in a variety of ways 
in addressing issues regarding media, 
toys, and play.

Please contact us: TRUCE, PO Box 
441261, Somerville, MA  02144, 
www.truceteachers.org,  
truce@truceteachers.org.

TRUCE thanks Matt Damon for his 
ongoing support.

 FOR COPYING:  Please visit our website:  
www.truceteachers.org
for a black and white version of this guide.

TRUCE IS A NATIONAL GROUP OF EDUCATORS 
deeply concerned about the impact of entertainment 
on children’s play, learning and behavior. Our goal is 
to raise public awareness and prepare materials 
that help parents’ and teachers’ deal e! ectively 
with these issues. We support parents and 
teachers in a variety of ways in addressing
issues regarding media, toys, and play.


